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Abstract. In the current context of globalization and increased competition, the issue of social
responsibility of business is of particular relevance, since the integration of social initiatives into
corporate strategy not only improves the image of companies but also ensures their financial
stability and sustainable development. The relevance of the study is due to the need for an in-depth
analysis of the impact of corporate social responsibility on the economic performance of enterprises
in the context of economic uncertainty and crisis phenomena. In the course of the study of business
social responsibility, two main areas of corporate social responsibility were considered: internal and
external. Internal corporate social responsibility included expenses for employees, including social
benefits, professional development programs, ensuring safe working conditions, etc. The analysis
showed that during the period under study, the costs of internal corporate social responsibility
grew steadily, which indicates that companies are paying more attention to the social well-being of
employees. With regard to external corporate social responsibility, the activities of enterprises
implementing social projects in various areas, such as environmental safety, support for local
communities, charity and innovative educational programs, were identified and substantiated.
Specific examples of companies investing in these areas, as well as the amount of their social
expenditures, are provided. It is established that companies that actively implement external social
projects attract more attention from external investors, which contributes to their financial
attractiveness. The study proposes a linear ERR-sil model to determine the impact of capital
investments in social projects on the profitability of enterprises. The application of this model
allowed to establish a clear relationship between the level of social investment and financial
performance of companies. The results of the study confirm that the integration of social
responsibility principles into business strategies not only improves the social climate within the
company, but also has a positive impact on its profitability, helping to attract investment and
strengthen its competitive position in the market.

Keywords: social responsibility of business, corporate social responsibility, capital investments,
profit, companies, investment attractiveness.
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1. INTRODUCTION

In today's globalized and competitive environment, corporate social responsibility has become an
important aspect of companies' sustainable development strategies. Traditionally, it was believed that
social initiatives of businesses have no direct economic benefit, but the growing attention to ethical and
environmental aspects of doing business shows the opposite effect. Involvement in social initiatives can
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not only improve the company's image, but also have a positive impact on its financial results, including
profitability.

Corporate social responsibility has become an important component of the development strategy of
enterprises, covering both internal and external aspects of interaction with employees, consumers,
suppliers and society. The internal component of corporate social responsibility includes ensuring safe
working conditions, medical insurance, and professional development of employees, while the external
component includes investments in social and environmental projects, support for local communities,
and charity.

Due to economic uncertainty, political and social changes, especially in times of crisis, it has become
important to understand how social responsibility affects the financial performance of companies. The
study of this issue is especially relevant in the context of companies seeking to maintain competitiveness
and stability in the market.

2. THEORETICAL BACKGROUND

A number of scholars study the issues of social responsibility of business. Thus, Holovinov (2014)
considers the concept of social responsibility of business, outlining the reasons for its introduction, as
well as analyzing the specific forms of manifestation of socially responsible entrepreneurship. Ruda
(2022) and Shvets (2022) in their studies highlight the concept of social responsibility in the context of
Ukraine's transition to a circular economy, defining it as one of the main conditions for such a transition.
Fomina (2013) analyzed the mechanisms of regulation of social and labor relations, proposing an
approach to determining the peculiarities of interaction between key participants in these relations,
based on the realization of their economic and social interests. Serpeninova (2022) and Severina (2020)
analyzed examples of the implementation of the European model of corporate social responsibility in
wartime, which allows to revitalize economic activity, taking into account the value and socio-cultural
characteristics of Ukrainian society. Hirman (2021) in his works focuses on the study of flexible forms of
harmonization of the interests of the individual and society as a whole, where his main attention is
drawn to the fact that social responsibility should be considered more broadly, going beyond individual
enterprises, and interpreted as a general responsibility of all subjects of social and labor interactions,
implementing it at the meso- and macro-levels. The European Commission defines corporate social
responsibility as “the responsibility of enterprises for their impact on society” (European Commission,
2011). Maksymiv et al. (2022) analyze the social responsibility of enterprises in terms of biological assets
and accounting by studying agricultural enterprises. Kotler (2005) interprets corporate social
responsibility as the inclusion of socially responsible approaches in the strategy of companies.
Yevtushenko (2021) focuses on the development of methodological approaches to the diagnosis of the
mechanism of social responsibility of business and proposed new approaches to its quantitative
measurement. Varlamova and Yenhoian (2019) analyzed global initiatives aimed at supporting and
encouraging companies to adhere to the principles of corporate social responsibility. Vodnytska (2008)
reveals in her study the peculiarities of labor management of enterprises and substantiates the
organizational and economic mechanism of labor management. Irtyshcheva (2020a; 2020b) considered
the issue of social responsibility in the field of food supply, which allowed to determine the main
directions of attracting investments for the development of this activity, which is one of the factors of
regional development. Vladymyr, Bazhanova (2017; 2022) analyzed the current social challenges of the
war period and ways to overcome them with the help of corporate social responsibility tools. Buryy and
Zhaldak (2023) emphasize the role of volunteerism, which, in their opinion, became a leading
manifestation of social responsibility in the first months of the full-scale invasion.

While in peacetime corporate social responsibility is traditionally expressed in the implementation of
environmental, social and economic initiatives, in times of war it has taken the form of corporate
volunteering, which manifested itself in the collection of voluntary donations for the Ukrainian army,
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organization of assistance to vulnerable groups of the population, and restoration of the territories
affected by military operations. Thus, we can see that today, in the context of Russia's full-scale war
against Ukraine, this issue has become extremely important, as companies affected by the hostilities
have lost a number of opportunities for their development.

3. RESEARCH OBJECTIVE, METHODOLOGY AND DATA

The following methods were used in the study: analysis and synthesis - to systematize theoretical
approaches to corporate social responsibility and integrate the data obtained on internal and external
social costs of enterprises; comparative analysis - used to compare the dynamics of costs of internal and
external corporate social responsibility among enterprises, which allowed to identify common trends
and differences; economic and statistical analysis - used to process quantitative data on the costs of

Particular attention is paid to the regression-correlation analysis, which allowed to determine the
relationship between capital investment and profitability of enterprises by building a linear model.

A linear one-factor model is used to describe the dependence of company Y's profit on capital
investment X (Tab. 1):

Y= p0+31X, where:

- Yis the company's profit,

- X- capital investments,

- PO is the coefficient of the free term (intercept),

- Plis the regression coefficient (dependence of profit on capital investment).

Tab. 1
Input data for the regression analysis
Capital investments, Net profit of enterprises,
Year UAH billion UAH billion
X Y

2015 213,47 -373,51

2016 281,66 29,7

2017 359,15 168,75

2018 471,11 288,3

2019 524,47 523,77

2020 398,47 68,05

2021 536,338 885,27

2022 336,22 -276,27

2023 505,52 427,67

Source: author’s development

The purpose of the study is to assess the impact of business social responsibility on the profitability
of enterprises by analyzing the costs of internal and external corporate social responsibility initiatives
and to determine the relationship between the level of investment and the financial results of companies.

The following tasks were performed to conduct the study:

* to determine the dynamics of internal and external corporate social responsibility expenditures
among subsidiaries;

* assess the impact of social spending on the financial results of companies;

¢ to develop and test a linear model for predicting the impact of capital expenditures on the
profitability of enterprises.
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4. RESULTS AND DISCUSSION

In the process of studying business social responsibility, it is natural to detail this phenomenon by
analyzing its key components, among which corporate social responsibility occupies a special place.
Corporate social responsibility covers a wide range of relationships between companies and society,
including ethical standards of doing business, participation in social initiatives and promotion of
sustainable development. At the same time, corporate social responsibility is a specific form of
implementation of these principles at the level of individual companies, which involves the
implementation of strategies and programs aimed at meeting the needs of both internal and external
stakeholders.

In today's environment, corporate social responsibility has become an integral part of a conscious
business strategy. In Ukraine, socially-oriented practices have become particularly relevant during the
period of full-scale war, which has led to increased attention of enterprises to the social aspects of their
activities.

Corporations that adhere to high ethical standards recognize that they have social obligations not
only to their employees but also to society as a whole, even in the absence of legal requirements. As a
rule, the more successful a company is, the wider range of social initiatives it implements. These
commitments are implemented in the form of specialized programs and activities aimed at both the
company's internal environment and external stakeholders.

The internal component of corporate social responsibility is focused on ensuring the well-being of
employees. Responsible employers guarantee safe and decent working conditions, salary stability, and
provide health and social insurance. Companies that recognize the importance of human capital as a key
resource invest in the professional development of their staff and provide diverse support in difficult life
situations.

In the context of current challenges, support measures for employees who participate in the defense
of Ukraine are of particular importance. Progressive companies are implementing reintegration
programs for employees returning from the frontline, including medical rehabilitation and social
adaptation in the team. Given the relevance of these issues, they became an important criterion for
selecting companies to participate in this year's project.

Fig. 1 shows the dynamics of personnel costs and social expenses by business entities.

Personnel costs in all categories of companies showed a steady increase during the analyzed period.
In particular, in large companies, expenses increased from UAH 161.8 million in 2015 to UAH 448.4
million in 2023. Similar trends are observed in medium and small businesses, which indicates an
increased focus on human resources and the competitiveness of enterprises in attracting and retaining
staff.

Expenditures on social activities also show positive dynamics. Expenditures on social activities by
large enterprises increased from UAH 39.9 million in 2015 to UAH 69.9 million in 2023. For medium-
sized enterprises, this figure increased from UAH 40.9 million to UAH 89.5 million, and for small
enterprises - from UAH 20.9 million to UAH 41.3 million. This indicates a growing awareness of
business social responsibility and the desire of enterprises to create favorable conditions for employees
and society.

We see a decline in costs in 2022, especially in large companies. In our opinion, this is due to the
impact of external crisis factors, such as military operations and economic instability. However, in 2023,
the upward trend in spending will resume, indicating that businesses are adapting to the new
environment.

Of course, the growth in social spending is interpreted as an investment in the company's image,
increased employee loyalty, and strengthened market position, which confirms the thesis that social
responsibility has a positive impact on the profitability and stability of enterprises. This growth not only
demonstrates an increase in the level of social awareness of enterprises, but also indicates their desire to
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strengthen internal stability and increase competitiveness through investments in human capital and
social programs.
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Fig. 1. Dynamics of personnel costs and social expenses by business entities
Source: compiled from (Department of Statistics of Ukraine, 2020)

We understand that effective socially responsible activities of the company are not limited to the
internal environment, so an important aspect of the corporate social responsibility strategy is also
external social responsibility, which covers the company's interaction with external stakeholders, society
and the state.

This responsibility is wusually realized through charitable activities and social initiatives.
Traditionally, external corporate social responsibility includes measures to protect the environment, as
well as support for government agencies, local communities and individuals in times of crisis, such as
military conflicts, man-made disasters or natural disasters.

According to the latest report of the Business and Human Rights Academy (B+HR Academy)
(Farmak, 2023), the following key areas of external corporate social responsibility are highlighted in
wartime in Ukraine: support of non-governmental organizations, free provision of goods and services,
promotion of local community development, adaptation of production processes to meet the needs of
the military (for example, reorientation of products to the needs of the front line), advance tax payments,
corporate volunteering, and support of suppliers through

The Russian aggression against Ukraine and the need to overcome its consequences have become
key factors in the development of corporate social responsibility strategies among Ukrainian companies.
However, already in the second year of the full-scale invasion, there is a tendency to systematize such
initiatives: many companies have structured assistance to military formations and the affected
population in the form of large-scale projects and programs (Tab. 2). In the context of current challenges,
special attention is paid to those business structures that demonstrate consistent and targeted support
for the Armed Forces of Ukraine, territorial defense and citizens affected by the war.
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Tab. 2
The main areas of external corporate social responsibility of Ukrainian companies under martial law
C . . Scope of ‘Target
ompany Company type Major CSR projects assistance audlen.ce/areas
of assistance
ATB Retailer Certificate for the Armed | Over UAH 1 | Defenders,
Forces of Ukraine (UAH | billion medics,
70 million), "It concerns rescuers,
me", "Charitable children with
contribution" cancer, the
Armed Forces
of Ukraine
Lidea Group of companies | "Together to the sowing | UAH 33 million | Agrarians,
season!" (free seeds), farmers, de-
assistance to farmers, occupied
arrangement of a regions,
kindergarten in Ichnia, children
investment projects
InterChem | Pharmaceutical Support for social and | UAH 210 million | Ukrainian
company medical institutions, | to support the | Armed Forces,
assistance to the Armed | military, UAH 10 | medical
Forces (maritime drones, | million for | institutions,
RPS-7, UAVs, night | UNITED 24 humanitarian
vision devices, medical organizations
equipment)
Kyivstar | Telecommunications | "We live here" (UAH 150 | UAH 1.6 billion | Military,
operator million for engineering | (since the | children  with
and sapper teams), | beginning of the | diseases, war-
support for children with | war), $600 | affected people,
cancer, humanitarian aid, | million for | infrastructure
infrastructure restoration | infrastructure
reconstruction
over 3 years
EVA A line of health and | The Support the | UAH 61 million | Defense forces,
beauty stores Defenders project (UAH | to support the | victims of
20 million), assistance to | Defense Forces, | aggression,
animal shelters "Holidays | more than UAH | animals,
with a Tail", | 5.7 million to | children
humanitarian aid in cities | help the
on the front line wounded, and
UAH 1.2 million
for animal
shelters
FUIB Commercial Bank Supporting ~ mobilized | UAH 163 million | Employees  of
soldiers, purchasing | for to support | bank, the
equipment for the Armed | defenders, UAH | Armed Forces
Forces of Ukraine, the | 5.6 million for | of Ukraine,
We Are One Blood | We Are of the | affected by the
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partnership project, and | Same Blood, | war
helping employees and | UAH 186 million
their families in social

investments in
2023.

Forces, art therapy for
children affected by war,

gadgets for the
Armed Forces

Farmak Pharmaceuticals. The Mobile Doctors | UAH 100 million | Residents of the
on the company project, medicines | (Zhebrivsky de-occupied
disposal, assistance to | Family territories,
schools and shelters Foundation), students, the
UAH 1 million | Armed Forces,
for shelters for | consumers
schools
Foxtrot Retailer Providing equipment for | UAH 20.2 million | Defenders,
the State Emergency |[to  help  the | children of the
Service, purchasing | Defense Forces, | fallen and
gadgets for the Armed | purchase 7764 | captured,

victims of war

and assistance to families
of fallen defenders

Source: compiled according to (Farmak, 2023)

The table shows that Ukrainian companies in various industries demonstrate a high level of social
responsibility, actively supporting the state, the military, and those affected by the war, as well as
implementing charitable initiatives as part of their corporate social responsibility. In particular, ATB
Corporation is one of the largest donors to the Armed Forces of Ukraine, investing more than UAH 1
billion to help the military, medics and rescuers, while remaining a key player in ensuring food security.
The Lidea Group focuses on both internal staff support programs and assistance to farmers, providing
quality seeds and supporting the restoration of agriculture in the de-occupied territories.

Pharmaceutical company InterChem supports military units and humanitarian initiatives by
investing more than UAH 210 million to help the army, while ensuring high standards of occupational
safety and social guarantees for its employees. Kyivstar not only provides financial assistance to the
military and those affected by the war, but also invests in the restoration of damaged infrastructure and
the development of the country's digital security, allocating a total of UAH 1.6 billion.

The EVA chain of stores actively implements charitable projects aimed at supporting the military,
war victims and animal shelters, demonstrating a comprehensive approach to social responsibility.
FUIB, as a systemically important bank of Ukraine, supports not only its employees and customers, but
also the defenders of Ukraine, investing significant funds in providing the army with the necessary
equipment and helping the wounded.

All in all, all these companies not only demonstrate their economic resilience but also have a
significant impact on social stability in the country, providing support at all levels - from helping the
military to supporting socially vulnerable groups and rebuilding infrastructure. Their activities are a
vivid example of business integration into the processes of national recovery and development in times
of war.

It should be noted that the growth in the number of social projects has a positive impact on the
investment attractiveness of companies, as it demonstrates their responsibility to society and
commitment to the principles of sustainable development. Investors are increasingly paying attention to
companies that are actively implementing social initiatives, as such companies have a better reputation,
reduced reputational risks, and more stable relationships with communities and stakeholders. This, in
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turn, helps to increase the volume of investments, which opens up new opportunities for business
expansion, optimization of operational processes and introduction of innovations. As a result, the
overall profitability of companies focused on socially responsible business increases, as does their
market competitiveness and long-term financial stability.

Let's study the impact of capital investments on company profits (Tab. 3).

Tab. 3
Correlation matrix of the impact of capital investments on net profit
SUMMARY OUTPUT
X Y Regression Statistics
X 1 Multiple R 0,897974
Y 0.897974 1 R Square 0,806357
Adjusted R 0,778694
Square
Standard Error 184,9708
Observations 9
ANOVA
df SS MS F Significance F
Regression 1 997312,2 | 997312,2 | 29,14909 0,001009577
Residual 7 239499,3 | 34214,19
Total 8 1236812
Coefficients | Standard | tStat | P-value | Lower 95% | Upper
Error 95%
Intercept -1049,88 | 238,4134 | -4,4036 | 0,003143 | -1613,634984 | -486,119
X 3,085869 | 0,571564 | 5398989 | 0,00101 | 1,734334672 | 4,437404
Source: Calculated using STATISTICA
According to the regression results, the linear model looks like this:
=-1049.88+3.085869 X.
The correlation field, whose coordinates are determined by statistical data, is shown in Fig. 2.
Y
1000
y =3,0859x - 1049,9
R2=0,8064
500
0
0 100 200 300 400 500 600
-500

Fig. 2. Correlation field
Source: compiled from (Department of Statistics of Ukraine, 2020)

Analysis of the results:

1. The regression coefficient 31 = 3.085869, which indicates that each increase in capital investment
by one unit leads to an increase in the company's profit by 3.09 units. This result confirms the existence
of a positive correlation between capital investment and profit. This means that an increase in
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investment in production, infrastructure, or technology has a direct and significant impact on increasing
the company's profitability. This interdependence confirms the hypothesis that investment is an
important factor in a company's economic growth.

2. Intercept 0 = -1049.88. The value of the intercept is negative and indicates the amount of profit
in the absence of capital investment. However, it should be noted that the interpretation of this value is
not critical within the framework of this model. In real life, most companies make investments, so the
intercept is more of a theoretical value. More important is the positive impact of investments on profit,
which is demonstrated by the coefficient $1.

3. R-squared (R?) = 0.806357. This value indicates that 80.64% of the variation in profit can be
explained by the variation in capital investment. A high R? indicates a high level of explanatory power
of the model, which means that capital investment is an important factor that determines changes in a
company's profit. It also confirms that the model describes the existing relationships between the
variables well.

4. F-statistic = 29.14909 with p-value = 0.001009577. An F-statistic with a p-value less than 0.05
indicates that the model is statistically significant. This indicates that there is a significant relationship
between capital investment and company profits. Thus, the result confirms that the effect of capital
investment on profit is not random, but is significant from an economic and statistical point of view.

5. The t-statistic for the intercept: t = -4.4036, p-value = 0.003143. The t-statistic for the intercept is
significant, as the p-value is less than 0.05, indicating the statistical significance of this parameter.
Although its interpretation is less important in this context, since the model mainly focuses on the
relationship between capital investment and profit, this result adds credibility to the model as a whole.

6. The t statistic for capital investment (X): t = 5.398989, p-value = 0.00101. The value of the t-statistic
for capital investments also indicates a high statistical significance of the 31 coefficient, which once again
confirms the importance of capital investments as a factor that has a significant impact on the company's
profit.

Based on our analysis, we can summarize:

- capital investments have a significant positive impact on the company's profit, as evidenced by
the high coefficient 31. This means that investment in fixed assets and modernization of production
processes is an important tool for stimulating economic growth;

- the model shows high quality of forecasting and statistical significance. The high R? level and
low p-values for the coefficients and F-statistics confirm that the model is reliable for analyzing the
relationship between capital investment and profit.

Based on the results of the regression analysis, it can be concluded that increasing capital investment
is the key to achieving profit growth. However, it should be borne in mind that the company's financial
results are also influenced by other factors, such as changes in the market, internal economic processes
or external economic conditions.

It is recommended to focus on increasing capital investments to promote the company's profit
growth. At the same time, it is also necessary to take into account other economic factors that may have
an additional impact on financial results.

5. CONCLUSIONS

The results of the study confirm the existence of a clear correlation between the level of corporate
social responsibility and financial performance of enterprises. Integrating the principles of corporate
social responsibility into the business strategy not only improves the internal social climate in
companies, but also has a positive impact on their profitability. In particular, the costs of internal
corporate social responsibility, such as social benefits for employees, improved working conditions and
training programs, show a steady increase, which correlates with the growth of productivity and staff
motivation.
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In terms of external corporate social responsibility, active implementation of social projects, in
particular in the environmental sphere, support of local communities and innovative educational
programs, increases the investment attractiveness of companies. The use of regression-correlation
analysis and the construction of a linear model allowed us to establish a direct positive relationship
between capital investment and the profitability of enterprises.

Thus, corporate social responsibility is not only an ethical obligation of companies, but also an
effective tool for achieving financial stability and sustainable development in the face of economic
uncertainty.

Further research will focus on a deeper analysis of the industry-specific impact of social
responsibility on the financial performance of enterprises. It is also promising to study the long-term
effect of corporate social responsibility in the context of the economic crisis and post-crisis recovery.
Additional attention should be paid to analyzing the effectiveness of specific social initiatives, their
impact on reputational risks and the formation of consumer loyalty.
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Bosk Poctucaas, Arpec Oxcana, lllkpomnga Bitaaiir, Cagypa Oxcana, Ayma Oaer, Kamincskuit Aiooomup-Poman,
baomceka-Janpko Kcenist. IndpacTpykTypHi JeTepMiHaHTM coIiaabHOI Bpa3AMBOCTI HaceaeHH:s. JKypraa
Ipuxapnamcoiozo yrisepcumemy imeni Bacurs Cmepanuxa, 12 (2) (2025), 131-142.

Y cygacHux ymoBax rao0aisarlii Ta IMOCMA€HHS KOHKYpPEeHIII ITUTaHHs COIliaAbHOI BiAIOBigaabHOCTI OizHeCy
HaOyBa€ 0c00AMBOI aKTyaAbHOCTI, OCKiABKM iHTeTparis colfiaabHUX iHII[iaTUB y KOPHOPATUBHY CTPaTeTilo CIIpUsIE
He AMIIe ITOKPalleHHIO iMiAXy KOMIIaHil, ade 1 3a6e3neqy€ 1XHIO CI)iHaHCOBy cTabiAbHICTh Ta CTaAUI PO3BUTOK.
AKTyaapHiCT  4OcAiAKeHHs 0OyMOBJeHa HeOOXiAHICTIO IOrAmMOJeHOro aHaAidy BIAMBY  COLiaAbHOI
BiATIOBigaabHOCTI Oi3HeCy Ha eKOHOMIiuHi MOKa3HMKM ITIigIIPMEMCTB B yMOBaX €KOHOMIYHOI HeBM3HA4eHOCTi Ta
KpU30BMX sBUII. Y XOAi AOCAiA>KeHHs COLiaABHOI BiaTlOBidaabHOCTi Oi3Hecy OyaA0 PpO3TASIHYTO JBa OCHOBHIi
HaIlpsIMII KOPIIOpaTUBHOI COILiaAbHOI BiAIIOBizaAbHOCTI: BHYTpPIIIHIN Ta 30BHIiIIHIN. BHyTpimmsa KopriopaTusHa
coljiadabHa BiAIIOBiZaABHICTh BKAIOYada BUTpPaTM Ha IIpPalliBHUMKIB, 30KpeMa COLjiaAbHi BUILAaTH, HpPOrpamMm
HmigBuIneHHs Kpaaidikamil, 3a0esrtedeHHsA Oe3IlleUuHMX YMOB Ipali Tomo. AHaai3 IIOKa3as, IO IIPOTATOM
AOCAIAXKYBAaHOTO Iepiogy BUTpaTU Ha BHYTPIIIHIO KOPIOPaTMBHY colliaabHy cTabiABHO 3pOCTaal, IIO CBiAYUTDH
PO TMTOCHMAEHHsI yBaru MiAIPUEMCTB 4O colliaabHOTO 400po0yTy mpariisHuKiB. 1lloa0 30BHIITHBOI KOPIIOPATUBHOL
coliaapHOI BiagTlOBigaapHOCTi, Oy/A0 BU3HAUY€HO Ta OOIPYHTOBAHO AifABHICTh HiATIPMEMCTB, IO pPeaai3yioTh
colliaabHi MpPOEKTM Yy Pi3HMX HampsMax, TakKMUX SAK eKOAOTliyHa Oesneka, IiATpMMKa MicClleBUX TIpoMad,
0AaroiiiHicTh Ta iHHOBaliliHiI OCBiTHI MporpamMu. HaseaeHo KOHKpeTHi MpuKAaAy NiATIPUEMCTB, 1110 iHBECTYIOTh y
Il HaIIpsIMM, a TaKOX CyMM IXHIX cOIiaZbHMX BUTpaT. BcraHOBAeHO, 11O KOMIIaHil, sIKi aKTMBHO BIIPOBaAXyIOTb
30BHIIIIHI COIiaAbHi IIPOEKTH, IPMBEPTAIOTh OiAbIlle yBaru 3 OOKY 30BHIITHIX iHBeCTOPIB, IO CIIPISIE MiABUIIIEHHIO
ixHpOI (piHaHCOBOI MpUBabAMBOCTI. ¥ paMKax 40CAiAXKeHH: OyA0 3allpOIIOHOBAHO AiHiNHY Mogeab Tty ERR-ciap
AAsl BU3Ha4yeHHs BIAUBY KalliTaAbHMX iHBeCTMIil y coIliaabHi MHpPOeKTM Ha IpUOYTKOBICTh MiAIIPUEMCTB.
3acTocyBaHH: 1i€1 MOAeAi A403BOAMAO BCTAHOBUTH YiTKMI B3a€MO3B'SI30K MiXX piBHEM cOIliaAbHMX iHBECTUIIiN Ta
(imaHCOBMMM TIOKa3HMKaMM KOMIaHil. Pe3dyabraTm 40CAiA’KeHHSA MiATBEpAKYIOTH, IO iHTeTpallis IIPUHIIUIIIB
COIiaAbHOI BiATIOBiZaAbHOCTI y GisHec-cTparerii He AMIlle TIOKpaIIly€ COIliadbHMII KAiMaT BcepeAMHi KOMIIaHii, aae
/1 TIO3UTUBHO BIIAMBA€ Ha I NPUOYTKOBICTb, CHPUAIOYN 3aAydeHHIO iHBeCTMIIiN i 3MiIJHEH-HIO KOHKYPEeHTHUX
HO3MIIIN Ha PUHKY.

Karouosi caoBa: coltiaabHa BigTioBigaabHicTh Oi3Hecy, KOpHIopaTUBHa colliadbHa BiAIOBi4aAbHICTD, KalliTaAbHi
inBecTu1ii, MpuOyTOK, KOMIIaHii, iHBeCTHUIIilIHa ITPNBaOANBICTb.



